


Don’t use more than 
two typefaces unless you’re
REALLY ADVANCED.*

* I mean it. That’s what fonts are for!



Working with
COLOR



Color palettes should be 
LIMITED AND INTENTIONAL.



28Proprietary and confidential. May not be distributed without administrative approval.

The charts at right demonstrate the 
general ratios in which color, photography 
and white space should be used in 
designing for the OHSU brand. 

The neutral color, OHSU Charcoal, provides a 
strong and sophisticated background against 
which accent colors — and carefully selected 
photography — can appear to their  
best advantage.

As much as possible, look for photography 
that works with the color palette in terms 
of tonality. Choose photos that complement 
and work aesthetically with the temperature 
of the design. Consider incorporating a 
duotone image into the design as well.

Additionally, think of white space as 
a “color” and incorporate ample amounts 
into the design as much as possible.

VISUAL IDENTIT Y GUIDELINE S — COLOR

Usage Ratios







Your design should work well 
in black and white first. 

That’s a signal you’ve thought about 
hierarchy and contrast.







Use color to
DRAW ATTENTION



Cover your cough 
and clean your 
hands to stop the 
spread of germs
TH E  ILLN ESS  THAT  IS  MAKIN G  YO U  CO U G H  MAY 

B E  S PRE AD  TO  OTH E RS .  THAN K  YO U  FO R  H E LPIN G 

PRE VE NT  TH E  S PRE AD  O F  G E RM S .

WE AR  A  MA S K  IF  YO U  HAVE  A  CO U G H .

PATIE NT  VISITO RS:  PLE A S E  D O  N OT 
VISIT  U NTIL  YO U  ARE  WE LL

IF  YO U  ARE  U NAB LE  TO  WE AR  A  MA S K , 
US E  TISS U E S  TO  COVE R  YO U R  N OS E 
AN D  M O UTH  WH E N  S N E EZIN G  O R 
CO U G HIN G .

US E  ALCO H O L- BA S E D  HAN D  G E L  O R 
WA S H  YO U R  HAN DS  AF TE R  S N E EZIN G 
O R  CO U G HIN G .



Use color to
DIFFERENTIATE.





…there is no reliable evidence to suggest a 
direct relationship between a given colour and 
a given emotion. 

— E V I D E N C E - B A S E D  D E S I G N  J O U R N A L
“Mythbusting: Colour Theory”



Working with
IMAGERY



Imagery doesn’t have to be
LITERAL.*

* I mean it. There doesn’t have to be a doctor, nurse or patient in every picture.









Imagery should be
PATIENT-CENTERED.







Imagery should be
INCLUSIVE.















Consider an interesting
ANGLE OR VIEWPOINT.











Avoid shots that looks too
POSED OR STAGED.






