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Agenda
!  What an infographic is

!  What they’re for

!  Why you would make one

!  Tips on how to make one

!  Key takeaways
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What is an infographic?



Defining infographics
Infographics are graphic visual representations of information, data, or 
knowledge intended to present complex information quickly and clearly.



Source: Wikipedia / Mark Smiciklas (2012). The Power of Infographics: Using Pictures to Communicate and Connect with Your Audience.
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The value of infographics
Infographics:

!  Present complex information quickly and easily

!  Engage audiences with slick graphics and data visualization

!  Convey a concept through visual storytelling

!  Stand out from the crowd

!  Are easy to share

!  Can be more cost-effective than other media
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The value of infographics

Source: https://blog.hubspot.com/marketing/effectiveness-infographics#sm.0001lqkcekbcccr810862dx9nrvhr
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The value of infographics

Source: http://link.springer.com/article/10.1007%2FBF02765184
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Infographics and health literacy
!  Aim for minimal text and few key messages

!  Use images as cues to support understanding (for example, icons)

!  Visual representations help people get what the data means — and 
remember it
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Infographics and health literacy
!  State your main message up front

!  Choose common, familiar words

!  Use “1 in X” language

!  Don’t make people do math

!  Put numbers in context
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It can help people:

!  Find what they need

!  Understand what they find

!  Remember what they read

Good design isn’t just pretty pictures
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Important info conveyed quickly & simply

Source: Matt McInerney, pixelspread.com 11



Types of Infographics



When do I use an infographic?
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Source: Hot Butter Studio, 2012
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Statistical data

Source: http://www.cdc.gov/vitalsigns/
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How-to

Source: CommunicateHealth, 2016


CVS
• ϭϯϳ�&ĞĚĞƌĂů�^ƚ͘�ŝŶ�'ƌĞĞŶĮĞůĚ�� 
;ϰϭϯͿ�ϳϳϰͲϳϮϬϭ

• ϭϲϲϱ�DĂŝŶ�^ƚ͘�ŝŶ��ƚŚŽů 
;ϵϳϴͿ�ϮϰϵͲϳϵϮϴ

Rite Aid
• ϭϲϰϬ�^ŽƵƚŚ�DĂŝŶ�^ƚ͘�ŝŶ��ƚŚŽů 
;ϵϳϴͿ�ϮϰϵͲϵϭϯϮ

Walgreens
• ϯϮϵ��ŽŶǁĂǇ�^ƚ͘�ŝŶ�'ƌĞĞŶĮĞůĚ 
;ϰϭϯͿ�ϳϳϰͲϱϰϲϴ

• ϱ�WŝĞƌĐĞ�^ƚ͘�ŝŶ�'ƌĞĞŶĮĞůĚ 
;ϰϭϯͿ�ϳϳϯͲϯϴϬϭ

Free naloxone

Tapestry Health
Ϯϳϳ�DĂŝŶ�^ƚ͘�ŝŶ�'ƌĞĞŶĮĞůĚ�;^ƵŝƚĞ�ϰϬϰ�Ϳ
;ϰϭϯͿ�ϳϳϯͲϴϴϴϴ  |  ǁǁǁ͘ƚĂƉĞƐƚƌǇŚĞĂůƚŚ͘ŽƌŐ

Center for Human Development
ϭϯϭ�tĞƐƚ�DĂŝŶ�^ƚ͘�ŝŶ�KƌĂŶŐĞ
;ϵϳϴͿ�ϱϰϰͲϮϭϰϴ��ͮ��ǁǁǁ͘ĐŚĚ͘ŽƌŐ

Learn to Cope
DĞĞƟŶŐƐ͗�dƵĞƐĚĂǇƐ�ϳ͗ϬϬ�Ɖ͘ŵ͘

• 'ƌĞĞŶĮĞůĚ��ŽŵŵƵŶŝƚǇ��ŽůůĞŐĞ 
ϭ��ŽůůĞŐĞ��ƌ͘ �ŝŶ�'ƌĞĞŶĮĞůĚ 
;�ϮϬϴ��ŽŵŵƵŶŝƚǇ�ZŽŽŵͿ

• ,ĞǇǁŽŽĚ�,ŽƐƉŝƚĂů 
ϮϰϮ�'ƌĞĞŶ�^ƚ͘�ŝŶ�'ĂƌĚŶĞƌ�;ZŽŽŵ��Ϳ

DĞĞƟŶŐƐ͗�dŚƵƌƐĚĂǇƐ�ϳ͗ϬϬ�Ɖ͘ŵ͘
• WƌŽǀŝĚĞŶĐĞ��ĞŚĂǀŝŽƌĂů�,ĞĂůƚŚ 
ϭϮϯϯ�DĂŝŶ�^ƚ͘�ŝŶ�,ŽůǇŽŬĞ� 
;ϭƐƚ�&ůŽŽƌ��ƵĚŝƚŽƌŝƵŵͿ�

Where can I get naloxone?

�ƚ�Ă�ƉŚĂƌŵĂĐǇ͕ �ǇŽƵ�ŵĂǇ�ŚĂǀĞ�ƚŽ�ƉĂǇ�Ă� 
ĐŽͲƉĂǇ�Ͷ�ƵƐƵĂůůǇ�ďĞƚǁĞĞŶ�Ψϱ�ĂŶĚ�Ψϭϱ͘

dŚŝƐ�ŝƐ�Ă�ƉƌŽĚƵĐƚ�ŽĨ�
the Northwest Opioid 
Overdose Reversal Project͕�
Ă�ĐŽůůĂďŽƌĂƟŽŶ�ĨƵŶĚĞĚ�ďǇ�
,Z^� Ɛ͛�&ĞĚĞƌĂů�KĸĐĞ�ŽĨ�
ZƵƌĂů�,ĞĂůƚŚ�WŽůŝĐǇ͘

To give nasal naloxone (Narcan): 

nb 
Northern Berkshire Community Coalition

Take the yellow  

GETW�SǺ�SJ�XLI�W]VMRKI

Gently screw the  

naloxone container 

into the syringe

Screw the white cone 

onto the syringe

5YWL�ǻVQP]�SR�XLI�IRH�SJ�XLI�
container to spray half the 

naloxone into their nose

8EOI�XLI�TYVTPI�GET�SǺ�
the naloxone

Put the white cone inside one 

of the person’s nostrils 

Repeat with the other 

half of the naloxone in 

the second nostril

If the person doesn’t respond in 3 minutes, give another 

dose if you have it

1

5

2

6

3

7

4

8

www.opioidtaskforce.org www.nqcc.org www.nbccoalition.org 
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Timelines

Source: https://www.cdc.gov/nceh/demil/30-years-infographic.htm
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Process

Source: https://www.healthit.gov/playbook/pe/chapter-1/ 18



Maps

Source: https://www.statefirearmlaws.org/national-data 19



Comparisons

Source: https://www.behance.net/gallery/The-Price-of-Being-Superheroes-Infographics/10006839 20
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Infographic strategies
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Start with an audience and a 
message1
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Determine your:

!  Audience

!  Objective

!  Goals

!  Distribution

The “why” and the “how”

Source: CommunicateHealth, 2013
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Find your data2
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Brainstorm where* to find data: 
!  Internal resources

!  Government resources

!  Academic and research resources

*Don’t forget to cite your sources! 
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Write your story3
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Make it meaningful
!  Figure out how to make meaning out of the data

!  What is the story you want to tell? 

!  How can you support your story with data?

!  Is there a “hero statistic” to feature?
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Source: CommunicateHealth, 2012


CS232840

National Center for Environmental Health
Division of Environmental Hazards and Health Effects

Asthma’s Impact on the Nation  
Data from the CDC National Asthma Control Program 

What is asthma?
Asthma is a chronic disease that affects the airways in the lungs. During an 
asthma attack, airways become inflamed, making it hard to breathe. Asthma 
attacks can be mild, moderate, or serious — and even life threatening.

Symptoms of an asthma attack include:
 Coughing

 Shortness of breath or trouble breathing

 Wheezing

 Tightness or pain in the chest

We don’t know for sure what causes asthma, but we do know that 
attacks are sometimes triggered by:

 Allergens (like pollen, mold, animal dander, and dust mites)

 Exercise

 Occupational hazards

 Tobacco smoke

 Air pollution

 Airway infections

There’s no cure for asthma. People with asthma can manage their disease 
with medical care and prevent attacks by avoiding triggers.

Is asthma really a problem?
Yes.  Asthma is a serious health and economic concern in the United 
States.  It’s expensive.

 Asthma costs the United States $56 billion each year.

 The average yearly cost of care for a child with asthma was $1,039 in 
2009.

In 2008, asthma caused:

 10.5 million missed days of school

 14.2 million missed days of work

It’s common.
In 2010:

 18.7 million adults had asthma. That’s equal to 1 in 12 adults.

 7 million children had asthma. That’s equal to 1 in 11 children.

It’s deadly.
 About 9 people die from asthma each day.

 In 2009, 3,388 people died from asthma.

1 in 11 
children 
has asthma

1 in 12 
adults 

has asthma
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Look for visual opportunities4
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Evaluate your content
!  How can you tell the story of your content visually?

!  Identify data or visuals that can be designed

!  Note content that could be reinforced with an icon
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Air$Quality$and$Physical$Activity:$What$You$Need$to$Know$$
Poor$air$quality$can$harm$your$health.$When$you're$physically$active$you$breathe$in$more$air.$
That's$why$it's$important$to$reduce$the$amount$of$air$pollution$you$breathe$in$when$you're$physically$
active. 
$
Who’s$most$affected$by$poor$air$quality?$
People$who$have:$

• Asthma$
• Heart$disease$
• COPD$(a$longDterm$lung$disease)$

$
How$can$I$protect$myself$from$air$pollution$during$physical$activity?$
When$air$quality$is$poor,$adjust$your$physical$activity$routine$to$avoid$breathing$in$too$much$air$
pollution:$$

• Move$your$physical$activities$indoors$$
• Change$your$physical$activity$to$something$less$intense$(for$example,$walking$instead$of$

jogging)$
• Shorten$the$amount$of$time$that$you’re$physically$active$$

$
If$you$have$asthma,$be$sure$you$keep$your$inhaler$with$you$at$all$times—especially$when$you’re$
outside.$$
$
How$do$I$get$information$about$air$quality$where$I$live?$$
Each$day,$you$can$find$out$what$the$air$quality$is$like$by$checking$the$Air$Quality$Index$(AQI)$for$where$
you$live.$The$AQI$tells$you$when$high$levels$of$air$pollution$are$predicted$for$the$day.$You$can$use$that$
information$to$plan$for$safe$and$healthy$physical$activity.$$
$
*Sensitive$groups$include$people$who$have$asthma,$heart$disease,$or$COPD.$
$
Checking$the$AQI$is$easy$—$anyone$can$do$it!$

• Look$up$the$AQI$online$
• Sign$up$to$get$email$or$text$AQI$alerts$

$
$
$
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Be creative!5
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38Source: http://www.urbanfonts.com/blog/2013/02/serif-vs-sans-the-final-battle/




39Source: Miller Mc-Cune, http://www.sustainablecitiescollective.com/130531/global-carbon-footprint-nation




40Source: https://www.cdc.gov/nutritionreport/infographic.html





Choose meaningful design 
elements6
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42Source: Barack Obama, 2012





43Source: CommunicateHealth, 2016



 ? ? ?



44Source: CommunicateHealth, 2012





Keep it simple7
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Source: https://www.healthit.gov/playbook/pe/chapter-1/ 47



Source: Help Remedies, 2011
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Source: Help Remedies, 2011
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Organize and group content in 
logical ways8
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Source: CommunicateHealth, 2013
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Source:	h*ps://www.designman6c.com/blog/infographics/the-10-commandments-of-ui-design/	
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Create a clear visual hierarchy9
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You read this first. 
And now you’re reading this. 
 
Since you probably skipped this, I’m guessing your eyes jumped here third. 
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Source: CommunicateHealth, 2016
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Design for clarity and readability10
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Design for clarity and readability
!  Make use of white/negative space — it’ll help your content breathe

!  Use appropriate, readable (san serif) fonts

!  Build with a grid!

!  Avoid graphic styles that make content or imagery harder to interpret
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Source: https://www.healthit.gov/playbook/pe/chapter-5/ 58



Please, use display typefaces responsibly.
59



Activity



Try it for yourself!
!  Identify your audience and goals

!  Figure out your “story” / narrative and identify key pieces of data

!  Brainstorm how to visualize your data

!  Sketch it out!
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Wrap up



Key takeaways
When used effectively, infographics can help you to:

"   Identify your audience and goals

"   Communicate data and other health information

"   Reinforce your message visually

"   Educate across barriers

"   Create awareness and encourage action

Our Twitter: @CommunicateHlth
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Resources for inspiration

Our Twitter: @CommunicateHlth


!  designspiration.net

!  good.is/infographics

!  dailyinfographic.com

!  abduzeedo.com
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Resources for design assistance

Our Twitter: @CommunicateHlth


!  infogr.am

!  piktochart.com

!  easel.ly

!  create.visual.ly
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Thank you! 

Twitter: @CommunicateHlth


