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Generation of Business 
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Survey of U.S. Businesses

Millennials

21%

Gen X

49%

SMB Ownership by Generation

30%

BoomersGen Z

1%
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GEN X

GEN Z MILLENNIALS

BOOMERS
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Where American Small Businesses 
Bank Today

86% of millennial-run SMBs have an account 
with a large bank

60% consider a large bank their primary 
financial institution
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Large Bank Local Bank Credit Union Online-only Bank

Gen Z Are Least Likely to Choose 
Smaller Financial Institutions

80%

6%
14% 11%

Gen Z

75%

8%
20% 18%

Millennials
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Younger Generations are 
Least Satisfied

How satisfied are you with your primary financial institution?

Millennials

75%

Gen X

79%

82%

BoomersGen Z

74%
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90% of millennial-run SMBs are
open to switching their primary 
financial institution
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95%
of millennial-run SMBs 

bank online

70%
of this group banks via 

mobile device

49%
adopt new technology 

products as soon as 
they are released

Millennial-run SMBs Are Tech Savvy
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1: Modern Digital 
Experiences are 
Essential
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83%
Americans

“The ability to complete 
banking activities, track 

spending, and access my 
finances digitally is non-

negotiable for me.”

88% Millennials 85% Millennials, 
84% Gen Z

“Digital banking is at the 
core of my banking 

preferences.”

81% Millennials, 
80% Gen Z

“I prefer banks or credit 
unions that offer a modern 

digital banking 
experience.”

78%
Americans

70%
Americans

Americans Are Seeking Modern 
Digital Banking
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Businesses Want Chat, Tutorials, 
and Fewer Clicks

33%Improved ease of use when initiating transactions 
(e.g., fewer clicks, greater intuitiveness

30%Faster product onboarding/account opening

25%Chat capabilities

20%Online tutorials
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Design is about 
solving problems

Design is more than how it looks (UI); it’s how it works (UX).

Our designs are successful if users can easily do what they need to do.
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2: Provide the Features 
and Benefits That Are 
Important to Younger 
Generations
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Most Frequently Used Digital 
Features Must Be Robust

Frequency of Financial Tasks Performed Digitally

72%

Instantly sending or receiving 
money through peer-to-peer 

payment services

35%

72%

Transferring funds between 
accounts

48%

72%

Budgeting and expense 
tracking

50%
58%

Monitoring my credit score

39%

Gen Z & Millennials Gen X & Boomers
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Features That Millennial-run 
SMBs Want

37%Better real-time payment capabilities

36%Greater flexibility to create custom reports

35%Improved/increased mobile capabilities

30%More advanced fraud prevention tools

25%More automated advice
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More Payment Options Are Essential

Q. How well does the following statement describe your company’s point of view: 
“My company would like to see my primary FI offer more payment options”?

(Base: 406 millennial-run small businesses)

53%Describes very well

33%Somewhat describes

9%Does not describe at all

5%Don’t know/not applicable
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Payment Adoption By Type

63%Business credit card

52%ACH

51%Business debit card

46%Paper check

33%Zelle

30%Same-day ACH

28%Real-time/immediate payments 
from FI’s online banking site

27%Wires
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• Phishing Emails
• Fake Zelle requests
• Relationship scams
• Business Email 

Compromise (BEC)

Payment Fraud 
Remains a 
Consideration
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45%
of Americans report 
that they have 
experienced a security 
or privacy issue with 
their financial 
institution

28% 
of Gen Z and millennials 
spread funds across 
multiple accounts to 
mitigate risk from fraud, 
compared to 

18%
of Gen X and boomers 
who do so

Source: Attracting Gen Z and Millennials, The Harris Poll, 2024
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$4.45
Every dollar lost to fraud costs 
U.S. financial services firms

2023 LexisNexis® True Cost of Fraud Study
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Features Younger Generations 
Want

Mobile, Mobile, Mobile

Modern, Simplified 
Budgeting

Fraud Mitigation

Real Time Balances

Transaction Alerts

Simple, Modern, Instant 
Payment Options

3: Be Where Your 
Account Holders Are

21

22



5/21/2026

12

23 ©2026 CSI. All Rights Reserved

41% of Gen Z

38% of Millennials
consider digital account 
opening a top need when 
choosing an institution
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Integrated Digital Account Opening

Greenlight Financial Technology Inc. Proprietary and Confidential
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4: Take Advantage of 
AI-based Tools
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59% 58% 56% 55% 54%

37% 37%
33% 30% 33%

Use AI-powered
financial education

tools

Allow AI to make
budgeting, saving,

and spending
recommendations

Allow AI to analyze
spending patterns &

allocate funds

Use subscription-
based financial

wellness services

Interact with AI-
staffed customer

support as opposed
to real people

Top AI-Banking Services of Interest
Gen Z & Millennials

Younger Generations Are More Receptive 
to Newer Banking Technology
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Could you imagine doing or using any of the following?
(Next 5 years or sooner)

4 in 10 Americans Imagine Using AI for 
Financial Assistance in the Next 5 Years 
or Sooner

43%AI-powered financial assistants

39%Using AR/VR for financial education

36%Using AR/VR for interactive 
banking experiences
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Eight in 10 Millennial Business Owners 
Are Comfortable with AI within Banking

39%Very comfortable

41%Comfortable

17%
Slightly comfortable but likely to 

hesitate using it

2%Not at all comfortable

1%I don’t know
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SMB AI Adoption

56% of SMBs actively use AI in their 
daily operations
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Features FIs Can Use: Data 
Intelligence Tools
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Artificial Intelligence
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Report:
Improving Your Financial 

Institution's Data IQ

Cornerstone 
Data IQ Survey

Data IQ Resources
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5: Share Your 
Institution’s Values and 
Ethical Practices
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28%
of Gen Z

would consider switching due to 
ethical or moral alignment with 

the smaller institution’s practices

Community Institutions Excel In 
Commitment to Ethical Practices
Satisfaction with Primary Financial Provider

56%
53%

47%
43%

Commitment to ethical practices

Large Bank Local Bank Credit Union Online-only Bank
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6: Deliver Access to the 
Fintech Solutions 
They Love
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Make It Easy for Businesses to Use 
Fintechs

Q. Does your company partner directly with a nonbank fintech 
company for any financial services/capabilities?

(Base: 460 millennial-run small businesses)

No
19%

Yes
81%
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Advice & Assistance
Business Insights

SMBs FIs

• A “Digital CFO”

• Cash Flow forecasting

• Personalized insights

• Business valuation

• Scenario planning

• Industry benchmarks

• Expense optimization

• Multi-Business compatible

• Dashboard for real-
time portfolio 
analytics

• Share-of-wallet 
automation

• Campaign builder 
tool

• Next best 
product/action 
insights 

Integrations Available
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Invoicing, Insights, and Information
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7: Make it Easy to 
Switch
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8: Build Trust & Loyalty
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60% of Gen Z  |  54% of Millennials
Top-notch security measures was a top factor when 
choosing a financial institution

cite risk management by spreading funds across 
multiple accounts to mitigate risk from fraud as a key 
reason for holding accounts with multiple institutions

vs. 18% Gen X & Boomers

28% Gen Z & Millennials

Security Is a Top Consideration 
When Choosing an Institution
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99.996%

Availability Is Critical
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• Provide Modern Digital Experiences

• Offer Features Younger Generations 
Want

• Be Where Your Account Holders Are

• Take Advantage of AI-based Tools

• Share Your Values

• Make Integrating with Fintechs Easy

• Make Switching Banks Easy

• Build Trust and Loyalty

Attracting 
Younger 
Generations
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Questions &
Discussion

45
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