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2023 PHILANTHROPIC LANDSCAPE REPORT

For 12 years, CCS's Philanthropic Landscape reports have 

aggregated the latest research on the state of philanthropy in 

the United States. The Snapshot of Today's Philanthropic 

Landscape, 12th Edition helps answer questions like...

• How has giving changed following the pandemic era?

• How is the “Great Wealth Transfer” affecting donor 

demographics and causes?

• What giving methods are disrupting the philanthropic 

sector?

• How are organizations looking to integrate DEI from the 
inside out?

• What data innovations can a nonprofit use to effectively 
engage and retain donors?

A SNAPSHOT OF TODAY’S PHILANTHROPIC LANDSCAPE 



NATIONAL 
PHILANTHROPIC LANDSCAPE
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Giving declined to $499.33 billion in current dollars in 2022, a 
year influenced by the stock market and economic uncertainty

TOTAL GIVING IN CURRENT DOLLARS, 2012-2022
(in billions of dollars)

G i v i n g  U S A  F o u n d a t i o n ,  G i v i n g  U S A :  T h e  A n n u a l  R e p o r t  o n  P h i l a n t h r o p y  f o r  t h e  Y e a r  2 0 2 2  
( 2 0 2 3 ) .

Pandemic-era giving

$332.61 $330.64
$355.35 $373.17 $392.33

$424.51 $431.29 $436.99
$486.26

$516.65 $499.33
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When adjusted for inflation, the giving decline is sharper

TOTAL GIVING ADJUSTED FOR INFLATION, 2012-2022
(in billions of dollars)

G i v i n g  U S A  F o u n d a t i o n ,  G i v i n g  U S A :  T h e  A n n u a l  R e p o r t  o n  P h i l a n t h r o p y  f o r  t h e  Y e a r  2 0 2 2  
( 2 0 2 3 ) .

Pandemic-era giving

$423.92 $415.32
$439.26

$460.73 $478.32
$506.75 $502.59 $500.17

$549.69 $557.91

$499.33
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2022 included economic challenges and bright spots that 
affected charitable giving

G i v i n g  U S A  F o u n d a t i o n ,  G i v i n g  U S A :  T h e  A n n u a l  R e p o r t  o n  P h i l a n t h r o p y  f o r  t h e  Y e a r  2 0 2 2  
( 2 0 2 3 ) .

CHALLENGES INCLUDED:

• Inflation reached 8.0%, the highest rate in 40 years

• S&P 500 declined 19.4% 

• Disposable personal income declined 0.1%

DESPITE THESE CHALLENGES, THERE WERE 

SOME BRIGHT SPOTS:

• GDP grew 9.2% 

• Unemployment reached one of the lowest rates in 

the last 50 years

INFLATION’S IMPACT

• Donors feel less liquid: 
S&P declined 25.4% and 
disposable income 
declined 7.5% in 
inflation-adjusted 
dollars

• Contributed 
philanthropic dollars 
have reduced 
purchasing power: 
construction costs rose, 
as did the cost of goods 
and services

• Bright spot in GDP 
growth dimmed: GDP 
only grew 1.1% when 
adjusted for inflation



CCS Fundraising 9

$0

$100

$200

$300

$400

$500

$600

19
8

0
19

8
1

19
8

2
19

8
3

19
8

4
19

8
5

19
8

6
19

8
7

19
8

8
19

8
9

19
90

19
91

19
92

19
93

19
94

19
95

19
96

19
97

19
98

19
99

20
00

20
01

20
02

20
03

20
04

20
05

20
06

20
07

20
08

20
09

20
10

20
11

20
12

20
13

20
14

20
15

20
16

20
17

20
18

20
19

20
20

20
21

20
22

Stock M
arket Crash

9/11

H
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Historical trends indicate inflation and crises impact 
philanthropy

The G
reat Recession

CO
VID
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H
eightened Inflation

G i v i n g  U S A  F o u n d a t i o n ,  G i v i n g  U S A :  T h e  A n n u a l  R e p o r t  o n  P h i l a n t h r o p y  f o r  t h e  Y e a r  2 0 2 2  ( 2 0 2 3 ) ;  U S  I n f l a t i o n  C a l c u l a t o r  .

TOTAL GIVING IN INFLATION-ADJUSTED DOLLARS, 1980-2022
(in billions of dollars)

Avg. Inflation above 6% Crisis Current dollars
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Individuals continued to contribute the majority in 2022 as 
corporate, bequest, and foundation giving grow

G i v i n g  U S A  F o u n d a t i o n ,  G i v i n g  U S A :  T h e  A n n u a l  R e p o r t  o n  P h i l a n t h r o p y  f o r  t h e  Y e a r  2 0 2 2  
( 2 0 2 3 ) .
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Giving by foundations is growing as a share of total giving

G i v i n g  U S A  F o u n d a t i o n ,  G i v i n g  U S A :  T h e  A n n u a l  R e p o r t  o n  P h i l a n t h r o p y  f o r  t h e  Y e a r  2 0 2 2  
( 2 0 2 3 ) .

Individuals
64%Foundations

21%

Bequests
9%

Corporations
6%

2022 CONTRIBUTIONS BY SOURCE 

Individuals
81%Foundations

5%

Bequests
9%

Corporations
5%

1982 CONTRIBUTIONS BY SOURCE 
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F i d e l i t y  C h a r i t a b l e :  G i v i n g  R e p o r t  2 0 2 3  ( 2 0 2 3 ) ;  C a n d i d :  C F  I n s i g h t s  S u r v e y  R e s u l t s  ( 2 0 2 2 )   

Giving from donor-advised funds continues to soar

$5.57 

$1.89 

$4.71 

$11.43 

$6.41 

$1.85 

$3.72 

$10.03 

National Philanthropic Trust

Vanguard Charitable

Schwab Charitable

Fidelity Charitable

2021 2022

G R A N T S  F R O M  N A T I O N A L  
D A F  S P O N S O R S

(in billions of dollars) PERCENT 
CHANGE

+14.0%

+26.6%

+2.2%

-13.1%

G R A N T S  F R O M  D A F S  H E L D  A T  
C O M M U N I T Y  F O U N D A T I O N S

(in billions of dollars)

$4.90 

$6.70 
$7.10 

2019 2020 2021

https://www.fidelitycharitable.org/content/dam/fc-public/docs/insights/2023-giving-report.pdf
https://cof.org/cfinsights/results/2021/funds
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CCS Fundraising :  The State  of  P lanned Giving Fundraising (2023)

Legacy giving creates substantial impact

Legacy gifts are

252x larger
than the average annual gift

75% increase
In annual giving after committing a 

legacy gift

https://www.ccsfundraising.com/insights/2023-gift-planning-report/
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Most sector giving increases could not outpace record 
inflation

G i v i n g  U S A  F o u n d a t i o n ,  G i v i n g  U S A :  T h e  A n n u a l  R e p o r t  o n  P h i l a n t h r o p y  f o r  t h e  Y e a r  2 0 2 2  
( 2 0 2 3 ) .

27%
 Religion 

14%
 Human services 

13%
 Education 

11%
Gifts to 

grantmaking 
foundations

10%
 Health 

9%
 Public-society benefit 

6%
 International affairs 

5%
 Arts, culture, & humanities 

3% 
Environment/animals 

2%
 To individuals 

2022 CONTRIBUTIONS: $499.33 BILLION BY RECIPIENT 
ORGANIZATIONS

Recipient category
Percent change in 

2022
(current dollars)

Religion 5.2%

Education -3.6%

Human services -0.6%

Foundations 10.1%

Public-society benefit -8.4%

Health 5.1%

International affairs 10.9%

Arts, culture, and 
humanities 2.9%

Environment/animals -1.6%
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Spotlight on racial equity funding between 2020-2022

Candid ,  Funding for  Racial  Equity (2023) .

78,133 grants
Valued at $16.8 billion

206 pledges
Valued at $11.8 billion

Includes publicly reported giving from foundations, corporate giving programs, and high net-worth 
individuals

ESTIMATED PUBLIC GRANTS & PLEDGES FOR RACIAL EQUITY SINCE 2020
As reported by Candid in September 2023

https://candid.org/explore-issues/racial-equity
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Giving USA Foundation :  Giving  by Generation  (2023)

Giving from younger generations is rising as the Great Wealth 
Transfer of ~$84 trillion is underway

$942 

$1,265 

$2,921 

$747 

$1,323 
$1,220 

$2,568 

Gen Z Millennials Gen X Boomers

2016 2022

-4%

-12%

A V E R A G E  A NNU A L  H O U S E H O LD G I V I NG  BY  G E NE R A T I O N
20 16  V S .  20 22

(No statistic available for Gen Z from 2016)

+40%

https://store.givingusa.org/products/giving-usa-special-report-giving-by-generations?variant=43818347561184
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Giving USA Foundation :  Giving  by Generation  (2023)

Strategically engaging the next generation of donors is 
critical

https://store.givingusa.org/products/giving-usa-special-report-giving-by-generations?variant=43818347561184
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C l a s s y :  S t a t e  o f  M o d e r n  P h i l a n t h r o p y  ( 2 0 2 3 ) ;  D o u b l e  t h e  D o n a t i o n :  N o n p r o f i t  F u n d r a i s i n g  S t a t i s t i c s  ( 2 0 2 3 )

Digital giving remains strong, especially for younger 
generations

$118
Average gift size made on desktop

$79
Average gift size made on mobile

https://www.classy.org/state-of-modern-philanthropy/?utm_term=trends%20in%20philanthropy&utm_campaign
https://doublethedonation.com/nonprofit-fundraising-statistics/


NORTHERN NEW ENGLAND
PHILANTHROPIC LANDSCAPE
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Northern New England | Demographics
CCS Fundraising 20

New Hampshire | Maine | Vermont
Combined Demographic Figures

3.43 million
Total Population

1.44 million
Total Households

45.1
Median Age

50.3%
Female
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Northern New England | Wealth
CCS Fundraising 21

New Hampshire Maine Vermont

$49,281
Per Capita Income
About 20% higher than 
the amount in the U.S.

$41,188
Per Capita Income

About the same as
the amount in the U.S.

$42,251
Per Capita Income

About the same as
the amount in the U.S.

$89,992
Median Household Income

About 20% higher than 
the amount in the U.S.

$69,543
Median Household Income

About 10% lower than
the amount in the U.S.

$73,991 
Median Household Income

About the same as
the amount in the U.S.

$385k
Median Home Value

About 20% higher than 
the amount in the U.S.

$291k
Median Home Value

About 10% lower than
the amount in the U.S.

$305k
Median Home Value

Slightly lower than
the amount in the U.S.
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Northern New England | Nonprofit Landscape
CCS Fundraising 22

19,772
501c3 Organizations in 
Northern New England

$40.62 billion
Total Reported Revenue

From all sources, including 
Programs, Contributions, 
Investments, and Other

Northern New England 501c3s | Reported Revenue by Category
There are 25.5k organizations 
with current tax-exempt status 
in Northern New England, of 
which 19.8k have 501c3 status. 
This population can be further 
separated into the common 
sector categories based on IRS 
coding.

*Places of worship (churches, synagogues, mosques) are not required to file 990s

Healthcare
$24.18B

Public-
Society
$1.15B

Education
$8.52B

Human
Services
$4.63B

Environment & Animals | $631.66M

Arts, Culture, Humanities | $500.24M

International | $344.55M

Membership | $47.84M

Religion* | $37.90M

Unclassified | $576.51M
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Northern New England | Nonprofit Landscape
CCS Fundraising 23

619
501c3 Organizations with 
Annual Revenue of $5M+

$37.24B
Total Revenue Generated by 

Top 3% of 501c3s

Northern New England 501c3s | 
Total Organizations by Level of Reported RevenueOf the 19.8k organizations with 501c3 

status in Northern New England, only a 
small number are responsible for the 
majority of financial activity—with 619 or 
3% organizations generating $37.24B or 
91% of total 501c3 revenue.

12,921

3,599

1,633
1,000

407 152 60

Unknown <$250k $250k to
$1M

$1M to
$5M

$5M to
$25M

$25M to
$100M

$100M+

91% of Total 501c3 Revenue



KEY TAKEAWAYS
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Key Takeaways & Insights

Understand how your donors give—through a DAF, family foundation, non-cash 
assets, etc.—to inform your fundraising strategy and approach

Prioritize planned giving in donor conversations to grow long-term revenue and 
impact

Tailor fundraising strategies by generation with a focus on consistent impact-
driven multi-channel communication for younger generations

Center DEI across your organization’s policies, leadership, and fundraising 
strategy

Ensure digital giving is streamlined, frictionless, and donor-centric and 
leverage all social media channels



DISCUSSION & CONVERSATION



AUDIENCE Q&A
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